ENAVEK 2014-2020

ENIXEIPHZIAKO NMPOrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

Epyaneiobnkn
" AVTaywVIOTIKOTNTAS

NA MIKPEZ & NMOAY MIKPEZ EMIXEIPHZEIZ

H enixeipnon NIKOAAKHZ EKTQP nou edpevel otnv nepipepeia KENTPIKHE MAKEAONIAZ evtaxbnke otn dpdon
«EpyaAegiobnkn AvtaywvioTikOTNTac» npolnoAoyiopou 400 ekar. Eupw. H dpdon ortoxeuel otn BeATiwon TNnG
avTaywvioTIKOTNTAC TWV HIKPWV Kal MOAU MIKPWV EMIEXEIPNOEWY, €nevOUOVTAC OTOV MNAPAYWYIKO EKOUYXPOVIOHUO
TOUG, TNV UI0BETNON CUCTNPATWY Tunonoinong & nigronoinong, kabwc kal o€ branding kair yngiakn NpoBoAn.

O ouvoAIkog npolnoAoylopog TNG enevduong €ival 122.500€ ek Twv onoiwv n dnuocia danavn avepxetal oe 61.250€
Kal ouyxpnuatodoTeital and Tnv EAAAGda kalr To Eupwnaikd Tapeio Mepipepeiakng Avantuéng tTng Eupwnaikng
'Evwong.

To enIXEIpNHATIKO OXEDI0 NOU EYKPIONKE NPoG XpnHaTodoTnon kai uAonoisgital, nepiAagpavel enevdUoEIg
OTIG NAPAKATW KATNYOPIEG:

v'MnxavnuaTta - EEonAiouog

v'Juokeuaoia - ETikeTa — Branding

v'Wnoeiakn MpoBoAn

v'MeTapopika Peoa

v'MigBoAoyikO kOoTOC epyalopevmy (VEO NPoowniko)

MEow TNG CUHHETOXNAG OTn ApAon, N ENIXEipnoNn NETUXE:

v BeATiwoN TNG avTaywvioTikOTNTAG TNG

v au&non TnG kepdoPopiag TnG

v’ gvioxuon TnG eEwOTPEPEIAC

v/ ENEKTAON TNG Aayopdc HUE TN NPOOONKN VEWV NPOIiOVTWV & UNNPETIWV
v €Eao@aAion uwnAOTEPNG NOIOTNTAG NPOidvTa & UNNPEDIEC

v au&non TG napaywyikoTnTag & BeATiwon AsiToupyikwy d1adikaciwv
v’ gvioxuon TnG eniXEIpnUaTikOTNTAG

v dnuioupyia / diaTripnon NoloTIKWV BECEwWY epyaaciag

Me Tn cupBoAn Tou EMAVEK evioxUBnke n enixeipnon ano@EpovTac oPeAN TNV avTaywvioTIKOTNTA TNG XWPAC KAbwc

Kal oTNV TOMIKN OIKOVOWid.
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EIAIKH TPAMMATEIA AIAXEIPIZHZ

Eupwnaikn ‘Evwaon MPOrPAMMATQN ETNA, TX & EKT avantu§n - epyaocia - aAAnAyyun

- : EIAIKH YMNMHPEZIAAIAXEIPIZHX EMAVEK
Eupwnaiko Tapelo
Mepipepelakng Avantuéng

Me th ouyxpnpatoddétnon tns EAAAdas Kal tns Eupwnaikns Evwons



	Διαφάνεια 1

